Format of a 

Press Release
When to Use This:


To reach out to traditional journalists in TV, radio, and print
Before You Send a Press Release, Think:
1. Is there a reason why you are reaching out to this particular journalist?  

2. Has this journalist written about the topic of human rights and patient care before?  Are they likely to be interested in your story?

3. Is the media outlet the journalist works for viewed by your target audience?  Is this an effective way to reach them?

4. Does this story have a compelling narrative or is it just a list of facts?

5. Does this story have a clear hook to the current news cycle?

Format of a Press Release:

Note: The format may differ slightly from country to country.
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Format of a 

Blog Release

When to Use This:


To reach out to bloggers.
Before You Send a Blog Release, Think:
1. Has this blogger written about the topic of human rights and patient care before?  Are they likely to be interested in your story?
2. Have you ever participated in this blog before?  It is best if your first contact with a blogger is not to make a request.  Try leaving a few comments while doing your blog research.
3. Is the blog viewed by your target audience?  Is this an effective way to reach them?

4. Does this story have a clear hook to the topics the blogger writes about?

Format of a Blog Release:

Note: A blog release is different from a press release in the following ways:
1. It is much more informal.  Be respectful, but reach out to the blogger as a peer.

2. It treats the blogger as a subjective commentator on your story, rather than an objective reporter, as is the case of the press release.  
3. A blog release will always be sent as an email.
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[Story Title] 





For Immediate Release 





[Your name, mobile number, e-mail] 





[Body of the Press Release] The first paragraph of the press release should include the who, what, when, where and how of your story. If a reporter reads only the first paragraph, she should have everything she needs to propose the story to an editor. The following two or three paragraphs can include quotes (from you), details, and specific stories, or an explanation of the importance.








[Informal Email Subject Line Giving Topic] 





Hi [Blogger’s Name],





I’ve been reading your blog for a while and really like you posts on [Post Topic 1] and [Post Topic 2], so I thought you’d be interested in this story on patient rights. [Summarize your story, using bulleted lists, etc.]  I’d also appreciate any feedback you have on our web site [country site URL].  If you need any more information feel free to contact me at [your email address].  





Thanks!


[Your Name]











